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Playing in the park! A coalition workgroup’s efforts to 

increase youth play opportunities throughout Greenville 

County, South Carolina.  
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Background   

• The U.S. has a high proportion of overweight and obese youth  

o Disproportionate among racial/ethnic minorities and low 

 socioeconomic status  

• Parks & recreation facilities and programs can provide vital 

opportunities for increasing physical activity  

o Innovative solutions needed to increase access to physical 

activity opportunities and community involvement in parks 

and recreation  



LiveWell Greenville 

Make the healthy 

choice the easy 

choice by creating 

and maintaining a 

community that 

supports healthy 

eating and active 

living 

Mission:  
At Play 

At School 

Out of School 

At Work 

At Worship 

Around Town 

At 

Mealtime 
At  

the Doctor 



At Play Workgroup  

Work-
Group 
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Greenville 
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Parks & 

Rec City of 
Greenville 

Parks & 
Rec 

City of 
Mauldin 
Parks & 

Rec 

City of 
Greer 

Parks & 
Rec 

City of 
Simpson-
ville Parks 

& Rec City of 
Fountain 
Inn Parks 

& Rec 

University 
of South 
Carolina  

Safe Kids 
Upstate 

Kidding 
Around 

Greenville  

Therapy 
360  

1) Support the growth and 

maintenance of our 

public parks and trails 

systems in order to 

increase accessibility to 

safe, convenient places 

to be active 

2) Increase physical 

activity of residents 

through parks, green 

spaces, and trail 

systems 

 

 

Goals  
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Park Hop – What is it?   

• Summer long scavenger hunt 

featuring 19 park and recreation 

venues across Greenville County 

 

• Complete clues for a chance to 

win local, adventure themed 

prizes 

 

• Two community events: Kick Off 

Celebration (May) and Closing 

Celebration (August)  
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Park Hop Goals   

Increase Physical 

Activity  



 

 

Park Hop Partners  
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Park Hop Passport   
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Park Hop Passport   
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Park Hop Passport   
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Park Hop Kick Off Celebration   
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Park Hop Closing Celebration   
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Park Hop Evaluation  

• Evaluation Questions:  

      1) How many people are participating? 

      2) What are the characteristics of those   

 families who participate?  

      3) Is Park Hop reaching its goals?   

           - Increasing Park Discovery  

  - Increasing Park Visits  

           - Increasing Park Awareness and       

  Appreciation  

           - Increasing Physical Activity  

       4) Are those who participate satisfied with   

  Park Hop? How can we make it better? 
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Park Hop Survey Evaluation  
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2013 2014 2015 

Kick Off Celebration n/a ~300-400 ~1,200 

Closing Celebration ~100 ~200 ~300-350 

# Families  115 236 275 

# Youth 217 513 635 

# Park Visits 1,466 2,064 2,506 

Park Hop Participation  



Park Hop Outreach & Communications   
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• Pre and post surveys provided self-reported data 

• Participants were incentivized to complete the pre/post 

surveys using random drawings for a chance to win four 

$25 Visa gift cards 
 

Park Hop Evaluation  Methods  

Survey Data  

 

Demographics 

 

  

Discovery Visits PA Satisfaction 



• Pre- and post-surveys were matched to 

determine change in park usage, time spent in 

physical activity during park visits, and 

perceptions  

 

Methods  

161 

• Pre-survey 

111 

• Post survey 

51 

• Matched 
participants 



• Mean age of participants 

was 7.4 (range, 1-16) 

• Slightly more than half or 

participants were female 

• 78%  of participants were 

white  

• Over 75% of families had 

an annual household 

income above $50,000 a 

year 

• 66% of participants used 

the mobile app 

 

 

Demographics 

      N % 

Age 40 7.4 (mean) 

Gender  

  Male 23 46.9% 

  Female 26 53.1% 

Race  

  White 35 77.8% 

  Other 9 22.2% 

Household Income  

  $25,000-$49,999 7 18.4% 

  $50,000-$74,999 16 42.1% 

  $75,000 or greater 12 39.5% 

Passport Use 

  Paper Passport 8 16% 

  Mobile App 33 66% 

  Both Paper 

Passport  and App 

9 18% 



• Post survey data provided the number 

of first time visits to a park (n=111) 

• Participants visited an average of 5.66 

parks for the first time as a result of 

Park Hop 

 

Parks Discovered 



 

 

Park Visitation 

Mean t-value p-value 

Number of visits 12.4 

Change in park visits per 

month (past 30 days) -1.277 -1.312 0.196 

Change in total time at most 

recent park visit (min) 26.416 1.891 0.065 



• Of that time you said your child spent in a park during their last park visit, 

how much time did they spend being physically active? By physically active, 

we mean doing any physical movement rather than sitting (e.g., walking, 

biking). 

Physical Activity 

Mean t-value p-value 

Minutes spent in PA 94.4 

Change in total minutes in PA 11.234 1.335 0.189 

Change in proportion of time 

engaged in PA during most 

recent park visit -.08525 -2.925 0.005* 
* Indicates a statistically significant change 
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Physical Activity in the Park  



• 94% of participants agreed their child enjoyed Park Hop 

• 92% would recommend Park Hop to a friend 

• 88% will participate again next year 

• 74% believe that the information is easily accessible 

 

 

 

Park Hop Satisfaction 

0

20

40

60

80

100

Strongly
Disagree

Disagree Neither Agree Strongly
Agree

Agree and
Strongly
Agree

The Information About Park Hop
was Easily Accesible

My Household Will Participate in
Park Hop Next Year

I Would Recommend Park Hop
to a Friend

My Child Enjoyed Participating
in Park Hop



 

 

 

 

www.livewellgreenville.org 

Park Hop Focus Group Evaluation  
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Purpose  

To assess 
participants’ 

perceptions of Park 
Hop 

To gain more insight 
into the barriers, 
facilitators, and 
opportunities to 

improve PH. 

Park Hop Evaluation - Focus Groups  
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Participants 

• 10 parents 
and their 
children     
(k-8) who 
participated 
in Park Hop 
2015 

Recruitment 

• Recruited 
through 
Park Hop 
newsletters 
and social 
media 

Incentive 

• One family 
four-pack 
waterpark 
tickets for 
each family 

Focus Group Participants  
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• Adult Focus Group 

 

• Methods:  

• Open-ended questions, group discussion, recorded with a 

mobile device 

 

• Questions: 

• How many parks visited this summer and favorite? Least 

favorite? 

• How did you learn about Park Hop?  

• What is the ideal platform for communication? 

• How well did the mobile app work for you? 

• Reasons why you participate in Park Hop? 

• Key features that make a good park? 

• Suggested changes for Park Hop in the future? Favorite 

part of Park Hop? 

Focus Groups – Methods  
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• Youth Focus Group 

 
• Methods:  

• Q&A, recorded with a digital recording device 

 

• Questions: 

• Favorite thing you did this summer? 

• Favorite thing to do at the park? 

• What is Park Hop? 

• What did you like most about Park Hop? 

• What did you not like about Park Hop? 

• What would you change about Park Hop? 
 

Focus Groups – Methods  



 

 

 

 

www.livewellgreenville.org 

Themes 
determined 
and used to 

make 
program 
changes 

Final code 
list 

developed 

Analysis, 
theme 

development 

Discussion 

Initial 
qualitative 

data 
analysis 

(first code 
set) 

Transcribed 
focus groups 

Focus Groups – Data Analysis  
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Facilitators & Barriers 

 

 

  Adult Facilitators: 
competitive, prizes, 

play equipment, 
discovering new 

parks 

Youth 
Facilitators: 

companions, water, 
slides/swings, 

outdoor rec 
activities/locations 

Adult Barriers: 
perceived 

discomfort, 
entrance fees, 

proximity 

Youth Barriers: 
proximity, limited 
time in parks, age 
appropriateness of 
equipment, access 

Focus Group Results  



“I’m competitive and have 

competitive sons so we had 

to do them all” – Parent on 

motivation for participation 

 

“I like being able to play with 

my sister during Park Hop”- 

Child on their favorite part of 

Park Hop    

 

Facilitators – Examples  



“I didn’t even try 

that one because I 

got confused” – 

Parent on park 

addresses 

 

Barriers – Examples  

“Sometimes the 

parks are really far 

away” – Child on 

park proximity 
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Adults:  
o accurate GPS locations of 

park entrances 

o interactive medium for 

park feedback 

o multiple clues 

o year-round park list on 

the mobile app 

o improved resources and 

communication 

Youth:  
o equipment updates 

o permanent clues in parks 

o water/nature components 

o multiple clues 

o interactive mobile app 

o include groups (companions) 

in PH experience 
 

Focus Group Results  
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• Conclusions from the results:  

• Adults: Communication 

• Youth: Engagement during the 

program 

 

• What does this all mean:  

• The mobile app, website, and social 

media can serve as a vital tools for 

us in the future to engage more 

people and better meet our goals 

Focus Groups – Conclusions  
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• How data were used to improve Park Hop for 

summer 2016:   

 

1. For youth, multiple clues at each Park Hop 

location this summer  

2. For adults and youth, mobile app development 

including adding a ‘Photobooth’ where you can 

take pictures in the app and a filter will be added 

that represents the park agency 

3. For adults, improved communication through 

updated website layout and improved 

communication plan.  

Future Directions  



Thank you! 

 

Questions?   

 

 


